Realtors give 25 percent of all commissions to charities
By Shari Berg
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When Laurie Loew, real estate broker
and founder of Give Realty, tells clients that she will help them change their
address while
helping them
change the world,
it’s more than
just a catchy marketing phrase.
Since the
launch of her
business in July
2008, Loew has
made good on
that promise
to the tune of
$457,458 given
back to over 125
community organizations and
nonprofits of her
clients’ choosing.
“There are no
extra charges,”
Loew said. “When
we represent a
buyer or seller, we donate 25 percent of the
commission to a nonprofit of their choice.”
The 25 percent figure was not one Loew
came up with on a whim. Before starting
her own business, Loew worked as an agent
for another real estate company. For each
sale she made, she was required to pay a 25
percent commission to the real estate company’s broker.
“Twenty-five percent is very impactful,”
she said. “It makes every homebuyer and
home seller we represent a major donor to
an organization.”
Organizations view any donation over
$1,000 as a “major contribution,” Loew
said.
She said the model works because her
staff of dedicated real estate agents has
chosen to live conservatively, enabling
them to give that 25 percent back on their
earned commission.
“I’m working with a great bunch of
agents who really understand my mission,”
Loew said. “They are not only good at relationships with their clients; they also are

good at what they do, which is helping their
clients to buy or sell homes.”
Give Realty’s clients have been pleased
with the charitable model of the agency,
with many of them being able to give back
to charities and
organizations that
helped them at
one time.
Dr. Peniel
Joseph purchased
a home in Hyde
Park, and a donation was made to
One Human Race
for $4,500.
“Dr. Joseph
recently accepted
a professorship at
UT, and his donation was made
to an organization that engages
others in conversation about racial
diversity,” Loew
said.
Another client,
the Raeszs, purchased a home in Pflugerville, and $1,425 was donated to the Capital
Area Food Bank in their name. The donation will pay for the ingredients to make
over 4,200 meals.
Joe Medrano and Marcia Harelik moved
from Austin to Las Vegas, and they were
able to donate $5,820 to Austin Habitat
for Humanity when they sold their home
through Give Realty.
“This donation will provide 75 windows
for homes,” Loew said.
“They are master marketers with a moral
compass,” Medrano and Harelik said. “Give
Realty provided outstanding service, and
the donation was a profoundly moving
experience.”
In addition to donating 25 percent of all
commissions, Loew also requires her agents
to volunteer their time in the community.
Agents are able to choose how they would
like to serve, but the service is not optional.
Agents can choose to serve on the boards
of community organizations or nonprofits,
or volunteer their time and talents to an

The Ivaszuk family purchased a home through Give Realty, resulting in a $2,825 donation to
Meals on Wheels.
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organization of their
choosing.
Joe Medrano and Marcia Harelik moved from Austin to Las Vegas,
“It often turns into
a family event,” Loew and their home purchase resulted in a donation of $5,820 to Austin
Habitat for Humanity. This donation will provide 75 windows for
said. “Even the family homes.
members of the Give
Realty agents are
involved because this is
really a life change for
everyone.”
Loew said she has had
several other real estate
agencies reach out to
her from across the
country to inquire how
Dr. Peniel Joseph purchased a home in Hyde Park, and a donation
she has made this model
was made to One Human Race for $4,500.
of giving a success.
As for her future, Loew said she plans to
“Many of them find it
continue in the giving spirit and hopes that
fascinating that I am able to be profitable
more businesses will join her in emphawhile giving so much money away,” she
said. “But I always tell them that you really sizing the importance of social entrepreneurship. “It’s not just about profitability;
have to be in it for all the right reasons
because people can see through it if you’re it’s about what you can give back to the
community.”
just using it as a marketing tactic.”

